Fall 2026 IMBA courses (115-1 £ #p )

Timetable ( First & Second -year students )
(update:115.06.10)
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Notes:

* Second-year master’s students who want to enroll in thesis course, please add the course code 2203.

(Thesis should be taken in one semester only).

* The following two EMI courses are provided for students’ reference when adding courses.

Students are advised to prioritize courses listed in the IMBA course table above:

1) Doctoral program “Topics on International Marketing” (Course Code: 2211), Wednesday, Period 7-9.
2) Department of Marketing “Topics on Brand Management” (Course Code: 2162), Thursday, Period 2-4.




