M2 Emmly g ML 114 225~ 350284244 IMBA 2025/2026 Curriculum

(%37 © 114.03.11)

Effective from March 11, 2025

— +# % First year

= # & Second year

2947 47 v ¥ - & ¥ (Fall) % = & # (Spring) ¥ - 5 ¥ (Fall) % = 5 #y (Spring)
Course Category it % e ¥ e A [ A ¥ |
ourses & e # ¥ ourses & e ourses & ¥
) . 2L S L
g iz 98 L #ic B7esp2 . .
& _ ¥ ﬁ_ International Business | 3 | 3 # < Thesis (6)
Compulsory RequrEd 9 credits Management
X % 17 4 & 2 Topics on B p4 7% ¥ 72 International W+ Fhfn
I/Bt;’f%mg{?lﬁlya;ksetm% / 3é 3}’1 ) I;J;nznfli Ma;agerne.nt /3/3 Topics on Strategic International Human
I~ & 43 H/:_"w —’IT:_:‘ “_:_
ok F AL Supply Chain ! . F ervice Management /3/3 Resources Management /3/3
Management /3/3 Operations Management /3/3 _ o B
TIFPBREHE A s * #3445 Applied R E M AR BRE B T E LB AT
Electronic Commerce Theory and Statistical Analysis /3/3 International Intellectual ~ Customer Relationship
Managemept /3/3 B % 7 7434 ] International  |Property Rights /3/3 Management /3/3
PRE SII”’% L I—“;——?);gternational Risk Business Negotiation /3/3 AT % ak 17 4 4 A
" anagement Ak g 72 Knowledge ; ; ;
Professional 377 14 43] Investment and Me:na?ement 3 Technology and Innovation Topics on Strategic
E g T . vianager Management /3/3 Marketing /3/3
Courses ‘ % 33 & & e |Financial Planning /3/3 £ & ~ Management and o ]
Elective Required 33 credits |-=# 7 » Organizational Business English /3/3 1% 7 72 Brand B*% i % % & Operation of
Courses q Behavior /3/3 EEBEE G E Management /3/3 International Trade /3/3

Wy
/3/3
3 > % Research Method /3/3

IRl s VR Tan

= % Consumer Behavior

Business Ethics and
Sustainable Development /3/3
# LA 3 F 17 Management
Research Practicum /3/3

Seminar on Business Management g% £ % 42 Topics on

and Data Analysis /3/3

International Finance /3/3
B2 & £ % 373
Seminar on International
Business Management /3/3

RE5d 3 mE 3
Seminar on International
Operational Management
13/3




A

!

RN E ol 285 -

- X2 9B L i FER 33FE L o

Notes :

/wf

CF AR BT TR PSR BT A B SR S BT S IR THIRBAR AR, & E # F R R e RIS S ¢ ks
A
CEETRTROER (B R ER SRR IEAZHR )
LA):EBZ ke f o g2 me it YA Fai Ea0Y i 23885l
QIR - EBECEL S RIRLIFEL o
2)EFAFEaF2 > By TERE » A2 A - BEBFARNL EF L o
Q) rF2 Iﬁm§?4,§¢vg F’“f;:_—‘k Y TEmER > AFEREAN - BEBHJAEDLEFL -
(3)?E—E’I4’Ijm§f4 v xiﬂviiﬁﬁ;—“z Y THREY A ERERLREFE P EA A R EEL o
3EBRA FBRZKEF Y ME AP L ER L -
45 BHAG 1TEL B (P <)

=

The program requires a minimum of 42 credits to graduate.

N

Compulsory Courses of 9 credits, Elective Courses of 33 credits.
To study the "College Common Course" of the belonged college should be recognized as the credit of the professional course of the department.

w

To study the "College Interdisciplinary Course" or courses by other colleges, it will be recognized as an external department course.

4. Other requirements:
(1) -Students are allowed to take 3 credits of non-IMBA courses offered by the faculty of College of Management, only full English- taught courses can be

recognized as graduation credits and must be pre-approved by the IMBA director.
-For exchange and dual degrees students are allowed to transfer up to 9 credits for courses enrolled at partner universities.
(2) - Students who are Native English Speakers enroll in “Management and Business English” which can be recognized as elective credits for graduation credits.

- Students who are Not Native English Speakers and has English proficiency certificates to enroll in “Management and Business English” which can be
recognized as elective credits for graduation credits.
- Students who are Not Native English Speakers and didn’t has English proficiency certificates to enroll in “Management and Business English”, the 3 credits
can’t be recognized as graduation credits.
(3) The micro course counts toward the graduation credits.

(4) Students are allowed to take credits up to 17 credits per semester. (exclude thesis)



