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Compulsory| Required 9 credits

International Business | 3 | 3
Management

# < Thesis (6)

E 3
. i3 33 § & #kc
Elective ) .
Required 33 credits
Courses

X % {7 4 & 42 Topics on
International Marketing /3/3
#ls48F 72 % 4% Supply Chain
Management /3/3
THFRRERE R
Electronic Commerce Theory and
Management /3/3

F*% b ' § 7 International Risk
Management /3/3

FF 2424 Investment and
Financial Planning /3/3

‘% 7 5 Organizational
Behavior /3/3

i/ ¥ # 7 5 Consumer Behavior
/3/3

F13 =% Research Method /3/3

R % P4 4% ¢ IZ International
Financial Management /3/3
JRF% 1T ¥ ¢ 12 Service
Operations Management /3/3
Bt ket 4 47 Applied
Statistical Analysis /3/3

"% 7 7334 2 International
Business Negotiation /3/3
feig g 12 Knowledge
Management /3/3

# & < Management and
Business English /3/3
EEGEE A FE
Business Ethics and
Sustainable Development /3/3
#3777 iF Management
Research Practicum /3/3

W% ¥ 1L Strategic
Management /3/3

RRAEM AR
International Intellectual
Property Rights /3/3

RIRTE FL 3§ 1

Technology and Innovation
Management /3/3

&4% # 72 Brand Management
/1313

FI'E 4 4 FiRg e
International Human
Resources Management
/3/3

RREEM g2ty
Customer Relationship
Management /3/3

% {7 41 Strategic
Marketing /3/3

R "% ¥ % § i& Operation
of International Trade /3/3
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Notes :
1. The program requires a minimum of 42 credits to graduate.
2. Compulsory Courses of 9 credits, Elective Courses of 33 credits.
3. To study the "College Common Course" of the belonged college should be recognized as the credit of the professional course of the department.
To study the "College Interdisciplinary Course" or courses by other colleges, it will be recognized as an external department course.

4. Other requirements:

(1) -Students are allowed to take 3 credits of non-IMBA courses offered by the faculty of College of Management, only full English- taught courses can be

recognized as graduation credits and must be pre-approved by the IMBA director.

-For exchange and dual degrees students are allowed to transfer up to 9 credits for courses enrolled at partner universities.
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(2) - Students who are Native English Speakers enroll in “Management and Business English” which can be recognized as elective credits for graduation credits.

- Students who are Not Native English Speakers and has English proficiency certificates to enroll in “Management and Business English” which can be

recognized as elective credits for graduation credits.

- Students who are Not Native English Speakers and didn’t has English proficiency certificates to enroll in “Management and Business English”, the 3 credits

can’t be recognized as graduation credits.
(3) The micro course counts toward the graduation credits.

(4) Students are allowed to take credits up to 17 credits per semester. (exclude thesis)



